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Purpose of this Marketing Workbook

Statistics say that you have six (6) seconds or less to capture an idea
before it disappears. All to often we get an idea with the thought that
we will “...write it down later...”, but more often we get caught up,
we forget and when we go to write it down, we have forgotten many
of the elements of our original thoughts. If we do happen to write the
concept(s) down, they generally are on scraps, floating around our office
or on scraps of notepad all looking for a home.

Ideas have a life and they have a tendency to feed off one another -
ideas grow, they spawn other thoughts, they have legs - they can run, and
if nurtured properly they can come alive and gain inertia.

Use this journal as a tool to house and archive your creative thoughts
and ideas; use it regularly, use it with clients, use it with staff - but
use it. When you get an idea, write it down, sketch it out - let your
creativity flow - NO IDEA IS STUPID!

Come back to your journal, look at several pages, is there a possible
connection between the different archived ideas? Can you take some
elements of one combine it with elements of another and create something
yet different and brilliant again, something that no one has ever imagined?
Can you create marketing magic? YES YOU CAN!

Take the time to read through the information attached, read it
thoroughly before you begin, embrace this journal, use it, make it a
habit, take it on calls, prepare - think - imagine the possibilities and
create magic!

If you heed this advice, it will serve you well and you will reap some
incredible results - if you need help - give me a call

All the best - let me know what you think!

Clidp
Cliff Quicksell, CSP, MASI

President
Cliff Quicksell Associates
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Project Timelines:
Indicate and determine major milestones.

Anticipated Budget:
Consulting, art & graphics, deliverables, packaging, kitting, freight

Area(s) of Concern:
things, ideas, fopics, colors, messaging thaf need to steer clear of.

Other:
Any addifional information that will aid in the success of the program.

Prepared by: Date:

Approved by:

Client Mame(s):

Approval Signature:

Date: Approved:
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